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CONTRACTUAL COMMERCIAL TERMS

for contracts on broadcasting of commercial communications on channels
represented by

Media Club

I. The Subject Matter, General Provisions

1)

2)

3)

These Contractual Commercial Terms for contractsbiadcasting of commercial communications on
channels represented by Media Club (hereinafterned to as “Commercial Terms”) regulate the preads
concluding contracts on broadcasting of commemmatmunications on TV Channels represented by Media
Club, spol. s r. 0. (hereinafter referred to as MeClub TV Channels”), securing of broadcasting of
commercial communications and other matters reajatthereto, i.e. including all pre-contractual
negotiations.

These Commercial Terms are part of all contracts amangements on the broadcasting of commercial
communications on Media Club TV Channels conclubdetiveen Media Club, spol. s r. o. (hereinafter
referred to as “Media Club”) and the Customer. Thatents of contracts on broadcasting of commercial
communications on the Media Club TV Channels ahdedotiations between the Customer and Media
Club conducted in order to negotiate the speciistiactual terms of these contracts must be intégdrin
accordance with these Commercial Terms. If theeeamy disputes regarding the content of a relevant
contract and these Commercial Terms, the contethieofelevant contract shall take precedence.

Unless something else is stipulated in these CowiaieFerms for some of the other types of commércia
communications, the rules of these Commercial Teelaing to advertising shall also apply to othgres

of commercial communications. Unless specified ntige, provisions relating to Advertising Spotsoals
relate to related teleshopping slots, teleshopphms and sponsor messages. Unless specified adberw
rules relating to Advertising Campaigns shall @pply to teleshopping or sponsoring campaigns.

[l. Definitions

1)

2)

3)

Media Club TV Channels means all television chasmitight Media Club represents or shall represetitan
future, regardless of the broadcasting method, utrde premise that according to legal regulatighis
means television broadcasting. As of the date tliEsamercial Terms are issued, Media Club represents
the following television channels: Prima, Prima AQQ®rima love, Prima ZOOM, Prima Max, Prima
Comedy Central, TV Barrandov, Kino Barrandov, Badav Plus, Ocko, Ocko Gold, Mnam TV a
Nicklodeon. Media Club reserves the right to reené®ther television channels as well, thereby edjray
during the course of the year the list of televisihannels.

Broadcaster means an entity that is a broadcastan dMedia Club TV Channel pursuant to Act No.
231/2001 Coll., on Radio and Television Broadcastas amended (hereinafter referred to as “ARTB").

Customer means a legal entity or a natural perdongrtising Agency or Client) that is interestedtire
broadcasting of a commercial communication on adi®€lub TV Channel. Advertising Agency means an
entity whose line of business is advertising atiigi or mediation of advertisement, and which psote
Media Club its authorization to purchase commeroiahmunications for the relevant Client. Client mea



an entity which initiates the broadcasting of a omercial communication comes and which determines
what is to be promoted by the commercial commuitogf'Subject of Advertisement”).

4) The purchase of a commercial communication meansleding a relevant contract on the basis of which,
under the terms regulated by the contract and tBesemercial Terms, an entitlement shall arise ffer t
Customer to request the broadcasting of a comm@mmamunication on Media Club TV Channels, and an
entitlement shall arise for Media Club to be phie agreed price (hereinafter referred to as “Cotifra

5) Order means a proposal of a Customer to conclumm@iact on broadcasting a commercial communication
on Media Club TV Channels in accordance with théeenmercial Terms, which is termed an order. The
deadline for accepting an Order means the permma fvhen the Order is delivered to Media Club uttd
end of the calendar month preceding the month iichwvbommercial communication is to be broadcast. If
an Order is delivered in a calendar month in whieh commercial communication is to be broadcast, th
deadline determined for accepting the Order shalableast 5 business days. During the periodifer t
acceptance of an Order, the Order shall be binfdinthe Customer and it cannot be unilaterally kador
changed. The Order shall be binding for both Caitng Parties upon its acceptance by Media Club.

6) Commercial Contract means a written contract regngahe broadcasting of commercial communications
on Media Club TV Channels which is termed a Comiaéfontract.

7) Price List means the Price List issued by MediabGhat is part of these Commercial Terms, and di=ll
effective as of the date when the contract on teadcasting of a commercial communication on Media
Club TV Channels is concluded.

8) Advertising Campaign means the purchase of an @s@arent of the same runtime as a Spot for the same
Subject of Advertisement for a period of the maximaf 1 calendar month for the agreed Media Club TV
Channels. Advertising Campaigns with the same mmtias a Spot relating to the same Subject of
Advertisement that are to occur in 2 consecutiventiar weeks within 1 calendar month shall be ggr
— whether ordered via one Order or more Ordersa-sisgle Advertising Campaign. Another Order withi
one Advertising Campaign shall be considered aansion of the initial Order. An Advertising Campaig
planned “for reality” means an Advertising Campaanned for the agreed number of spots, whose pric
shall be paid according to the actual number of &&fhieved within the relevant Advertising Campaign

9) GRP (Gross Rating Point) means 1% of the numbeeople in the target group Adults 15-69 (A 15-69).
Target group A 15-69 means people over the agé& @ntl under 69 living in the Czech Republic. TRP
means 1% of the number of people from a targetguaiher than the target group through which GRP is
defined (e.g. women aged 25-54).

10) Prime Time means broadcasting time between 5:30 @amuh 11:30 p.m, unless in the Contract or in the
Price List for individual TV Channels stated othessv Off Prime Time means any broadcasting time
outside Prime Time. Media Club may change the gpd&rime Time, which may even be different for each
channel. Media Club shall notify the Customer ahange of Prime Time at least 30 days before itesom
into effect via an e-mail message containing the definition of Prime Time, or an internet link tioee new
definition of Prime Time. If Prime Time changessach a way that the beginning and/or end of the tim
range shifts by 1 hour (60 minutes) at the most. ¢e.4:30 p.m. — 12:30 a.m.) (hereinafter refetreds the
“Prime Time Adjustment”), this shall not constitideunilateral change to the Commercial Terms puntsua
to Section 1752 of Act No. 89/2012 Coll., Civil Gad(hereinafter referred to as “CC”"). If Prime Time
changes in such a way that it exceeds the scothee ®rime Time Adjustment, the Contracting Parsiesill
agree on a change of Prime Time. If an agreemeamdtiseached within 14 (fourteen) days of the dalof
the notice of such change to Prime Time, the Custoshall be entitled to terminate the Commercial
Contract within a further 14 (fourteen) days follag/the deadline for concluding an agreement. Tdtea
period is 30 (thirty) days and shall begin to rarthe month following the month in which the notisas
delivered.

11) Broadcasting Materials means:
- schedule of broadcasting of a spot with the dedign of the cassette for broadcasting at thergiirae,
including the AKA codes for Advertising Spots (hieadter referred to as “Schedule”),
- media (cassettes) with a recording of the sfio¢reinafter referred to as “Medium”),
- Music Set for the spot or other data requireccbective administrators according to the speaifians
that Media Club informs the Customer of (hereinaféderred to as “Music Set”)



12) Spot means any entire and time-limited commer@ahmunication intended for broadcasting on the Media
Club TV Channels, with the exception of video odiaureferences to a product inside the plot of a
programme which has a product placement naturealance spot shall be considered a spot promoting
more than 1 Client. An alliance spot shall not basidered such a spot that promotes more brands of
Client which belong to the product portfolio of ttedevant client (e.g. juices and syrups).

13) Planning for target groups means a method of dét@rgithe inclusion of commercial communications
into broadcasting for which Media Club shall caotyt the detailed planning and optimizing of Advartg
Campaigns. In such a case, Media Club shall detivernumber of ordered GRPs or TRPs in the target
group selected by the Customer from the targetpg@ccording to the Price List. If the option cdiquhing
for target groups is not listed in the Price Lists not offered by FTV.

14) The distribution ratios on individual Media Club T®hannels means the distribution ratio of order&P&
/ TRPs for individual television channels within 8a Club TV Channels set out in the Media Club ric
List.

15) In these Commercial Terms, the terms commercial nsonication, advertisement, teleshopping,
sponsoring and product placement have the sameimgsaas according to the definitions specified in
Section 2 (1 and 2) of ARTB.

lll. Prerequisites, Conditions and Process of Concluding Contracts on
Broadcasting of Commercial Communications and Changes Thereto

1) By delivering an Order to Media Club, the Custoragrees with these Commercial Terms. Unless Media
Club determines otherwise, the Customer shall gdlgesend an order for the individual months of the
calendar year in a standard Media Club order favhich is an annex to these Commercial Terms, unless
the parties agree otherwise. Upon request, theoBgstshall immediately deliver to Media Club a sidn
copy of the order.

2) A prerequisite of the existence of a contract om lhoadcasting of a commercial communication in a
Media Club TV Channel between Media Club and thet@uer is that Media Club takes the following
steps with regard to the Customer’s Order:

a. accept the Order without reservation. Acceptanceno©rder shall be exclusively considered
the sending of a broadcasting schedule within ateOfhereinafter referred to as “Spotlist”) in
accordance with the requirements of the Customeciipd in the Order, and in accordance
with these Commercial Term& the given case, acontract shall be concluded at the
moment the Spotlist is sent to the Customerthe Customer shall only be entitled to make
changes to an accepted Order via a counterpropesiséred to Media Club. If Media Club
does not accept the counterproposal, the conthadit isot be concluded and/or an amendment
to the contract shall not be agreed to; or

b. process the Order and deliver to the Customer ateguroposal for concluding a contract, an
annex to which shall be the Spotlist; a counterpsap for concluding a contract shall be
effective for 72 hours from its delivery, and ifist not accepted by the Customer within this
time period, its effect shall be terminateid; such a case the Contract shall be concluded at
the moment of the acceptance of the Spotlist by th€ustomer, the Spotlist shall be
accepted by the Customer upon the sending of ail emeasage expressing consent with the
Spotlist sent by Media Club; if any doubts arigeshall be considered that the Customer
accepts the Spotlist that was delivered to it vk to which it responds; if this rule cannot be
used, then the last Spotlist that was deliverethéoCustomer in the response to the relevant
Order by Media Club; delivery of the aforemention8dotlist or Spotlist accepted with
reservation shall be considered a counterpropasatoncluding a contract and shall be
regarded as a new Order;

3) A prerequisite for accepting an Order by the Custofar the broadcasting of commercial communication
on Media Club TV Channels is that the Order spesifa) the exact name (brand) of the product eicger



4)

5)

6)

7

8)

9)

or other product or other Subject of Advertisemdmntthe duration of the Advertising Campaign, ¢ th
length of the Spot, and d) the price per sold uhthis is not an Advertising Campaign planned farget
groups, the Order must also contain e) specifinatiothe placement of the Spots, f) the numberrdéred
GRPs in Prime Time, g) the number of ordered GRR3ff Prime Time h) the GRP ratio (in percentage)
for placement in individual television channelshiit Media Club TV Channels; the GRP ratio ordemed i
Prime Time and GRP ordered in Off Prime Time focte&ndividual Media Club TV Channel must be
consistent with the mutual GRP ratio referred tthie Order according to letters f) and g) of thest®n of
the Commercial Terms.

A prerequisite for accepting the Customer's Ordkallsalso be a written communication of the
identification data about the ordering party andcpssor pursuant to Act No. 40/1995 Coll., on
Advertisement Regulation (hereinafter referred ®© "&AR”), at least in the scope of the name,
identification number and Registered Office. Thest@mer shall be responsible for the truthfulness,
completeness and accuracy of such data.

The number of GRPs/TRPs and other data specifiad i@rder shall be binding for the Customer, angt ma
only be changed upon an agreement with Media Qlbib.possibility to accept an Order or Spotlist véth
addendum or deviation pursuant to section 1740@f(&)C is excluded.

If an Advertising Agency orders the broadcastingaofommercial communication, it shall also submit
along with the Order a written authorization of @iént to the Advertising Agency to send such ade.

Media Club reserves the right to not conclude atresh with the Customer on the broadcasting of a

commercial communication for any reason, as wethasright to refuse the broadcasting of a comraérci

communication after concluding a contract, if, lwhsen the consideration of Media Club or the

Broadcaster, the spot does not meet the TechnmadliGons (see paragraph 4.1), or if the broadegsif

a commercial communication could lead to the follgywvith regard to its origin, content or form:

a) Violation of the law, in particular ARTB or AAR,

b) Breach of obligations set out by the license fardsicasting of the relevant Media Club TV Channel,

c) Potential sanctions against Media Club or the Becaatbr by third parties (e.g. owners of rights,
tenderers, etc.) or public authorities,

d) Violation of the Code of Advertising of the Advesitig Council or other self-regulatory regulatioms o
ethical rules,

e) Breach of the legitimate interests of Media Clulther Broadcaster in relation to third parties.

In such a case Media Club shall ask the Custom@rdvide a modified or alternate spot that doets no
contradict the aforementioned conditions and iadoordance with these Commercial Terms and Tedhnica
Conditions for including the spot in the broadaagtdetermined by the relevant Broadcaster (hereinaf
referred to as “Technical Conditions”). If the Guwsier fails to provide a modified or alternate spetore

its scheduled date of Broadcasting, Media Club Isbal entitled to automatically withdraw from the
relevant contract with immediate effect. Regardlebsvhether or not Media Club withdraws from the
contract, Media Club may in such a case requespdlyenent of a contractual penalty in the amounhef
agreed price for the relevant broadcasting of a memial communication or agreed sponsorship
contribution.

Media Club shall not be obliged to accept a Custtamder. In particular, Media Club reserves tight to

not accept an Order that exceeds the limits fornimmber of GRPs / TRPs for individual target groups

defined in the Price List. These limits are set foutone Customer and one calendar month and catend

week in the months of March, April, May, June, Sepber, October, November and the period between 1
December and 18 December, unless otherwise stiuliatthe Price List. The Customer acknowledges tha

it will increase its chances to have an Order amtkmver the limits in the previous sentence if the

Customer discusses the matter beforehand with itteetdr of Media Club.

Media Club shall not unreasonably refuse the Custarrequest to decrease the total volume of an
Advertising Campaign by less than 10% of the tptate of the Advertising Campaign; this shall only
apply to a single request of such nature relatinthé relevant Advertising Campaign. The total @rfior

the Advertising Campaign for the specific Custonrerrelation to the specific Client arises from the
relevant contract. When calculating the total piéehe Advertising Campaign, surcharges, discoonts
other modifications of the Price List prices orgas agreed to between the Contracting Parties alsallbe
taken into consideration.

10) If the Customer requests a decrease in the totameof an Advertising Campaign by 10% or morehaf t

total price of the Advertising Campaign calculagegtording to the previous paragraph, or if the Qustr
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11)

requests a decrease in the volume of an individasertising Campaign by less than 10% repeatedly, a
prerequisite for concluding an agreement on suctleerease in the total volume of the Advertising
Campaign shall be that the Customer pays Media Glotp sum damages in the amount determined in
accordance with Article IV, paragraph 23) of th&demmercial Terms. In order to avoid doubts, the
Contracting Parties expressly agree that even i;idase Media Club may refuse to conclude such an
agreement on a decrease in the total volume of dwerising Campaign without having to provide a
reason. For Advertising Campaigns planned “foritgalthe estimates of Media Club shall be conséder
the data on the price of the Advertising Campaigmangements under this paragraph shall also ajply
sponsoring, whereas the price (amount of spongoigmtribution) shall be determined by Media Clab i
its offer of terms for sponsoring individual shoarschannels.

The Customer shall conclude a contract on the lmasithg of a commercial communication on Media
Club TV Channels in its own name and on its owraltfelf it is agreed in writing with the Directoff o
Media Club, the Customer may conclude a contraitsiown name and on the account of another.

IV. Rights and Obligations of the Parties

1)

2)

3)

4)

The Customer shall submit a spot for the broadwgsif Media Club TV Channels whose content, form
and design are in accordance with valid and effedggal regulations and licenses for the broaduasif

the relevant television channel (the text of li@ns publically available atww.rrtv.c2). A commercial
communication submitted for broadcasting must ateet the Technical Conditions for the production of
Advertising Spots, sponsor messages and telestppgended for clearance to the distribution netwafr

TV Prima and the Technical Conditions for adventisin the broadcast of TV Barrandov (hereinafter
jointly referred to as “Technical Conditions”). Atlosts and damage incurred by Media Club or the
Broadcaster as a result of any breach of this pravishall be paid by the Customer.

Media Club may change the Technical Conditiongadrticular according to real technical requireméots
the production of commercial communications. Atste80 days before they come into effect, Media Club
shall inform the Customer of changes to the Tedir@onditions by e-mail containing an internet litok
the new Technical Conditions. A change to the TeehrConditions that leads to an increase in trescof
producing a commercial communication of not moentb0% in the event of a transfer to the broaduogsti
of commercial communications in HD quality, and ather cases not increasing by more than 30%
(hereinafter referred to as “Minor Adjustment te thechnical Conditions”) shall not constitute alateiral
change to the Commercial Terms pursuant to sedfi@2 of CC. In the event of changes to the Technica
Conditions beyond the scope of a Minor Adjustmenthe Technical Conditions, the Contracting Parties
shall agree on the adjustment to the Technical @iond. If they do not reach an agreement within 14
(fourteen) days from delivery of a notice of sucbhange to the Technical Conditions, the Custornall s
be entitled to terminate the Commercial Contracthini a further 14 (fourteen) days following the
expiration of the deadline for concluding an agreatnThe notice period is 30 (thirty) days and Ishegin

to run in the month following the month in whictethotice is delivered.

The Customer shall be fully responsible for thetenoh of the commercial communications, including
sponsor messages, and undertakes to absolve Midiiaafd/or the Broadcaster of all claims of anyurat
exercised by third parties toward Media Club or ¢iperator of an Media Club TV Channel. This means,
including but without limitation to, all claims aihg from competition law, rights to protection apa
unfair competition, general personality rights, yights and rights related to copyrights, industrights

and designation rights, unless stated otherwiseitnafter. The Customer undertakes to reimburse the
Broadcaster or Media Club for all costs incurredthsym in connection with the exercising of suctina

by third parties.

Upon concluding a contract on broadcasting adwartents and teleshopping, or sponsoring, the Custome
declares and guarantees that it duly obtained &m#timn from all owners of copyrights, rights reeld to
copyrights or other rights to intangible assetspersonality rights, to include the relevant sulgect
protection in the Spot (synchronization rights), \asll as authorization for their use by Television
Broadcasting on Media Club TV Channels, and thagg paid remuneration to the owners of thesegight
for these authorizations in the full amount thaytlare entitled to. Upon request, the Customer &leal
obliged to immediately provide to Media Club copie$ relevant contracts on providing usage
authorizations and proof of payment of remuneration



5)

6)

7)

8)

9)

10)

11)

12)

The declarations and guarantees under Paragraplo 4pt apply to television broadcasting of musical
works with or without lyrics whose authors, in terof the relevant television broadcasting, areesgmted

by the collective administrator, Ochranny svaz ek pro prava k dilm hudebnim (Protective Copyright
Association for Rights to Musical Works; hereinafteferred to as “OSA”). Permission for television
broadcasting of works by authors represented by @B&l be obtained on the basis of the relevant
collective agreement concluded with OSA by a Breatler that shall also pay, via OSA, the appropriate
royalties for the television broadcasting of theseks on the given television channel. In ordeexclude
doubts, it is expressly stated that if this reggreisnission to include in a Spot works by authemesented

by OSA and the authors of previously protected wankt represented by OSA (synchronization rights),
paragraph 4) shall apply; the Customer shall tioeeebe obliged to obtain such permission direatiyrf
such authors and pay them royalties for such uaetttey are entitled to. If for such use the autisor
represented by OSA, the Customer shall do so thr@fgA. Paragraph 4) shall also apply to permisg&on
television broadcasting of musical works if this ane authors of music with or without lyrics not
represented by OSA; the Customer shall be obligexbtain such permission directly from such autlzord
pay them royalties for such use that they areledtto.

In order to exclude doubts, it is expressly stdked the provisions of paragraph 4) shall alsowappludio

or audio-visual recordings and the artistic perfanges that are recorded on them. Thus, in the ekiaht
any audio or audio-visual recording is used in atSphe Customer declares and guarantees thatit ha
obtained from the producers and performers whotstiarperformances are recorded on such recording
permission to include these recordings and perfoces in the Spot (synchronization rights), andtifieir
use during the television broadcasting of a Spal,lss paid the appropriate remuneration for pesionsto
use them in television broadcasting. If a Spot asssund recording published for commercial purppose

a musical audio-visual recording, the Customerldtmlobliged to obtain permission for its inclusiona
Spot (synchronization rights) directly from the gueoer of such a recording, and to pay to the preduc
remuneration for such use. The Customer shall tigeabto obtain from INTERGRAM the permission to
include artistic performances recorded on a sowedrding published for commercial purposes, orgor
musical audio-visual recording in a Spot, and, uigfoINTERGRAM, the Customer shall also be obliged t
pay remuneration for such use; the Customer agteesubmit a copy of the relevant reports for
INTERGRAM upon the request of Media Club.

A Music Set must be submitted to the relevant Becaater in the form required by collective
administrators. According to the requirements dfective administrators, the Music Set must contaiin
least the song title, composer’s and/or lyricisizanes, name of the publisher and the exact rurtintee
music used in the spot.

If the Customer does not submit to Media Club anetia properly filled-in Music Set or documents
pursuant to paragraph 7), Media Club shall beledtitot to include the spot in broadcasting. 1§ thécurs,
the Customer shall be obliged pay a contractuahlpem the amount of the agreed price for broaticgs
spot, or in the amount of the agreed sponsorshifribaition during sponsoring if the spot is spomsbr

For each commenced day of delay in providing a gugpared Music Set or other documents pursuant to
paragraphs 7) or 8) above, if the Spot is includedhe broadcasting, Media Club shall be entitled t
invoice the Customer a contractual penalty in timant of 1,000 CZK, and the Customer undertakes to

pay it.

The Customer acknowledges that damages may inadod&actual penalties or damages invoiced by
collective administrators to the relevant Broadeast relation to late submission of musical set&adure

to submit them, or reports or their incompletenassl, that such collective administrators shall a¢spest
the payment of such contractual penalties retrealgti The Customer declares that it been infornmfetthe®
deadlines for submitting Music Sets and reports ahdhe structure and amounts of the contractual
penalties proposed by collective administrators] acknowledges that these data may also be subject
change retroactively. Media Club shall be obligedform the Customer about current changes rejatn
such data within 15 days after Media Club learntghem.

All duly prepared Broadcasting Materials must bbrsitted by the Customer to Media Club, or, if Media
Club decides so, directly to the relevant Broadwasit the expense and risk of the Customer, Snbssi
days before the beginning of the first broadcasbihg spot at the latest.

If the Customer does not submit a Schedule by dgneeal deadline, Media Club or the Broadcaster &leall
entitled to select for the broadcasting of a conuaércommunication any Medium and record on their
own, and such a selection on their part shall nostitute a breach of the contract and shall necathe
agreed price.



13)

14)

15)

16)

17)

18)

19)

For each commenced day of delay in submitting aiiedvith the aforementioned properties, Media Club
shall be entitled to invoice the Customer a comti@qoenalty in the amount of 5,000 CZK. In the revef

the failure to adhere to the terms relating toaf@ementioned properties of a Medium that prevéms
inclusion of a commercial communication in broadicas the Customer shall be obliged, in additionhe
contractual penalty pursuant to the previous seeteto pay to Media Club an additional contractual
penalty in the amount of the agreed price for becaating commercial communication or the amount of
sponsorship contribution if the spot is sponsoret) the Customer undertakes to pay such contractual
penalties.

If the Customer fails to adhere to the agreed fyotaf the commercial communication or sponsor nggessa
Media Club or the relevant Broadcaster shall béledtnot to include the commercial communication o
sponsor message in the broadcasting of the reléadia Club TV Channel; however, the Customer shall
be obliged to pay a contractual penalty in the amaf the agreed price of the broadcasting of a
commercial communication or sponsorship contribuimount if the spot is sponsored.

All Media submitted by the Customer shall remaitha ownership of the Customer. Media Club shaly du
care for these Media whilst the contract is in @fféut shall only be liable to the Customer farsh Media

up to the acquisition price of the Media (tangibledia). The Customer shall take over the Medihaend

of the Advertising Campaign or at the end of theabicasting of a different commercial communicatimm,
after the termination of the effect of the contract the broadcasting of a commercial communication,
regardless of the reason why it is terminated. Ble@lub shall be entitled to dispose of any of the
aforementioned Media that remain in its possesafter the expiration of six months from the endliu#
Advertising Campaign or broadcasting of a differemtmercial communication, after the expiratiorthef
effect of the contract on the broadcasting of amential communication, or even earlier accordinggo
consideration; however, in such a case only uparitéeen request to the Customer to take over suedii

The Broadcaster may make programme changes acgotdiits needs. Media Club shall inform the
Customer of such changes at least 3 business adyschthe date when the show to which the change
relates was to be originally broadcast, if the cargial communication ordered by the Customer waseto
broadcast immediately before or after such a shéeeted by a change, or included in such a shovthén
event of programme changes, Media Club shall biélehtto change the placement of the commercial
communication according to its consideration.

Media Club sells and the Customer undertakes terprumhless agreed otherwise in the relevant comiaderc
contract on the broadcasting of commercial comnaiigos on Media Club TV Channels, GRPs / TRPs in
accordance with the Distribution Ratio for indivadrv Channels set out in the Price List; if thepe of

an individual order is less than 10 GRPs / TRPg]i®I€lub shall be entitled to carry out such a caigp

as an Advertising Campaign “for reality.”

If a Commercial Contract contains express arrangésnen deviations from the Distribution Ratio for
individual TV Channels, and this leads to the dateation of or change to the Distribution Ratio for
individual Media Club TV Channels in a manner amdier the terms set out in the Price List, the afjree
deviation shall apply to the new Distribution Ratifior individual TV Channels. (Model example: The
Customer has concluded with Media Club a commerciaitract in which there is a stipulated ratio
deviation of Prima + 6% in relation to the ratiothe Price List, a deviation of Prima COOL — 2%inRr
love — 2%, Prima ZOOM + 2%, Prima MAX — 0% and otkbannels (without Barrandov gr.) — 4% in
relation to the ratio in the Price List. During theriod from 1/1/2016 to 28/2/2016, and for thgeéargroup
Adults 15-69, the Distribution Ratio for individualV Channels has been set out in the Price List as
follows: Prima 55%, Prima COOL 15%, Prima love 9%ima ZOOM 8%, Prima MAX 3% and other
channels (without Barrandov gr.) 10%. During theiquk from 1/1/2016 to 28/2/2016, the Customer
therefore ordered GRPs at a ratio of Prima 61%n&iCOOL 13%, Prima love 7%, Prima ZOOM 10%,
Prima MAX 3% and other channels 6%.

Media Club may not invoice GRPs/TRPs broadcast heybe total price according to an order of the
Customer if such a fact could lead to broadcas#RPs/TRPs beyond the order due to an error ondtte p
of Media Club or the Broadcaster. Broadcasting GRRBs beyond an order shall not be considered a
breach of contract between Media Club and the @ustoMedia Club shall be entitled to payment of the
GRP/TRP price beyond the total price accordingn@mler if the price given by the number of GRP/TRP
exceeds the price according to the order by 10%are, and if such exceeding of the total price cséor
Advertising Spots planned by the Customer, guaeahf&dvertising Spots, or in cases wherein, accgrdin
to measurements, higher ratings are achieved c@uparthe expectation at the time of the order



20)

21)

22)

23)

24)

Media Club shall be entitled to provide GRPs/TRRieed by the Customer for Off Prime Time in Prime
Time broadcasting. If the number of GRPs/TRPs dgtwchieved in Prime Time is lower, and if the
number of actually achieved GRPs/TRPs in Off Prihmae is higher than the amount specified in the
Order or contract, Media Club shall be entitlednioice the Customer the actually achieved GRPRRPS
in Off Prime Time beyond the scope specified inCader or contract for the price of Off Prime Tinfmeit
only up to an amount that does not exceed 20% eftatal price of the Advertising Campaign. If the
Customer expressly requests so, Media Club shalkriéled to increase for a specific Advertising
Campaign the percentage set out in the previousises up to the amount requested by the Customer.

Unless specified otherwise in the relevant contattbroadcasting of commercial communications in
Media Club TV Channels, and if the Advertising Caigm is not planned for a target group, Media Club
reserves, and the Customer undertakes to rendeinvitdividual Advertising Campaigns 20% of theatot
volume of GRPs/TRPs for placement by Media Clulac®inent of Advertising Spots within this part of
Advertising Campaigns shall be exclusively subjecthe possibilities of Media Club or the Broadeast
Media Club shall endeavour to provide such placéniexi complies with the overall nature of the velet
Advertising Campaign. Placement of Advertising Spmirsuant to this paragraph shall not be congidere
change to an Order by Media Club.

If a contract or order of an advertisement includgsercentage expression of the ratio of the GRERST
ordered for the individual Media Club TV Channeé¥edia Club shall be entitled to provide GRPs / TRPs
at the maximum value of 10% of the total price #peat inan Order or Contract for the relevant
Advertising Campaign on a different Media Club T\hadnel than that which arises from the ratio
according to an Order or Contract. If the Custompressly requests so, Media Club shall be entitted
increase for the specific Advertising Campaign pleecentage set out in the previous sentence upeto t
amount requested by the Customer.

If the Customer does not meet the agreed obligaiioim fact purchase broadcasting of commercial
communications, the Customer undertakes, withirddgs of the date of the expiration of the period in
which the commercial communication was to be braatjdo pay a contractual penalty in the amount of
100% of the financial difference between the pradghe Advertising Campaign to whose purchase the
Customer was bound and the price of the Advertishagnpaign for which the relevant purchase was
carried out, at the price level not including VAT.

If the Customer does not fulfil the guarantees eggly specified in the Commercial Contract, MediabC
may additionally invoice the Customer the amoubading to the Commercial Contract corresponding to
a discount or another benefit provided to the Qustoon the basis of the relevant guarantee, totwitie
Customer did not become entitled due to its faitoradhere to the relevant guarantee.

V. BROADCASTING CONDITIONS AND PRICE TERMS; CONTENT OF
CONTRACTS

1)

2)

3)

4)

5)

Media Club sets the prices for the purchase of cernial communications as CPP (cost per point) for
individual Clients, and then in accordance withsthit sells Advertising Campaigns in relation

to performance in the target group A 15-69, or étation to performance in other target groups (e.qg.
women 25-54). Based on its decision, Media Club &l Advertising Campaigns and determine the
relevant price by another method, e.g. price foadcasting 1 spot.

Unless the Parties agree on a different price itingg the price set out in the Price List shalphp

The Customer shall pay the price according to tmabrer of actually achieved units. A surcharge a@n th
price of the agreed spot shall be invoiced forrdmuested position of the spot in the advertisiog $he
amount of the surcharge shall be determined ifPtiee List

A surcharge in the amount according to the Prigt &hall be invoiced for the broadcasting of araatle
spot. The length of the presentation of anotheer€lor brand in the alliance spot may not exceéd 20
the length of the relevant commercial communication

Other potential discounts or surcharges are inclu¢he Price List.



6) The following special conditions shall apply to thevadcasting of commercial communications planned
for target groups:
* Media Club determines the prices of CPP for tagyeups; this price shall only be applied for
determining the price of Advertising Campaigns plkeohfor the relevant target groups.
e An Order must contain especially the number of TRR&e relevant period (a calendar month at
the most), the target group, the price per unitthedduration of the Advertising Campaign.
« For commercial communications planned for targetugs, it is not possible to order a Spot
position within an advertising slot.
* Media Club shall exert maximum effort to ensure tha ratio between delivered GRPs / TRPs in
Prime Time and Off Prime Time corresponds to thiunaé ratio of delivering GRPs / TRPs in
Prime Time and Off Prime Time in a given targetupron Media Club TV Channels, and that the
ratio between GRPs / TRPs delivered on individaelvision channels corresponds to the average
ratio of delivering GRPs / TRPs on individual Medilub TV Channels.
Commercial communications planned for target groc@s be ordered concurrently with other commercial
communications. However, within one calendar mdothone product or brand, it is not possible to bara
Advertising Campaigns planned for a target group atandard Advertising Campaigns planned by the
Customer.

7) In order to calculate the prices of the performaacieially provided by the Broadcasters, officialadiom
ratings research provided by the Association oéVislon Organisations (hereinafter referred toAE0O")
shall be used unless Media Club appoints a difteresearch provider. If for any reason the offidata
from the ATO ratings research is not available hsdata shall be replaced by estimates of ratingtpdor
the relevant advertising slots drawn up by the Beaater, which in such a case shall be availabtaeat
Registered Office of Media Club, or with the relev@8roadcasters. From the date announced by Media
Club on its website, the rating of a slot in thdired target group shall be charged for the dayshef
campaign broadcast, in compliance with the deéinitdf official viewer ratings by the Association of
Television Organisations rounded off to three detiplaces. The rating of each slot shall also idelits
.postponed viewer ratings" during the same dayedéuision broadcast (i.e. VOSDAL — Viewed On the
Same Day As Live), starting on the day when the WAE rating on ATO'’s ground is included in official
daily viewer ratings of television programmes addeatisements.

8) If the relevant contracts on broadcasting of conmmércommunications specify the number of GRP
without specifications of placement in specific adising slots, or if an Advertising Campaign isuphed
for target groups, Media Club shall ensure, viad8igasters, the broadcasting of a spot until thegsfor
the spots achieve at least the number of unitsvfach the contract was concluded. However, a spall s
not be broadcast for longer than the agreed pafade Advertising Campaign pursuant to the contrdic
the number of achieved units does not reach theatiytconfirmed number pursuant to the contraa, th
Customer shall only pay for the number of unitsiewdd.

9) In the event of dispute, these Commercial Termd sdiee precedence over the Price List. Media Ghub
entitled to change the Price List in Articles 15wmf the Price List. Changes to the Price List Ishal
announced in advance at least 30 days before cantimg@ffect by an email message that containstve
Price List, or the internet link to the new PricistLIf such a change to the Price List is causgdhe
termination of the representation of some of theligleClub TV Channels, the period for announcinghsuc
changes may be less than 30 days before comingffect. Changes to the Price List shall not coustia
unilateral change to the Commercial Terms purstmséction 1752 of CC, if its individual items clgann
both directions within the scope of the maximun26%s (e.g. from a value of 10 to a value of 8 ord?,
from a value of 1% to a value of 1.2% or 0.8%; hextter referred to as “Price Adjustment”). In tiaeent
of changes to the Price List beyond the Price Adjest, the Contracting Parties shall agree on iamge
to the Price List; if an agreement is not reachétlinv14 (fourteen) days of the delivery of a netmf such
a change, the Customer may terminate the Comme@natract within a further 14 (fourteen) days
following the expiration of the deadline for conding an agreement. The notice period is 30 (thiays
and shall begin to run in the month following thenth in which the notice was delivered.

10) Confirmed terms according to an order relatinghte specifications of the placement of spots shall b
respected to the maximum possible extent that easonably be required in view of potential programm
changes.

11) Prices do not include VAT. VAT in the statutory amnt shall be added to the invoiced amounts.



12) A condition for the establishment of a right to ttiscount agreed to in a Commercial or anotherraoht
shall be that the effect of the Commercial Contracthe ther contract was not terminated before the
expiration of the originally agreed period of effec

13) Section 1933 (1) of CC shall not apply to the legdtionships regulated by these Commercial Tetfns.
the Customer is indebted to Media Club for theilfuént of the same type from several obligations] a
the Customer does not specify in its fulflmentwbich obligation the fulfilment applies, the fulient
shall first be offset against the liability thatleast secured. In the event of the same levekofiring of
several liabilities, the fulfilment shall first ldfset against the liability that is due first.

14) Section 1952 (2) of CC, shall not apply to the leghationships regulated by these Commercial Terms

VI. PAYMENT TERMS

1) Invoices shall be issued within 14 days of the d#Ht¢he taxable event. Unless the contract stipslat
otherwise, a payment arising from them shall be within 30 days of the date of the relevant taxable
event. The payment date means the date of thetiagdif the funds to the bank account of Media Club
An integral annex to the invoice is a descriptiod achedule of the carried-out fulfilment. If thestomer
does not pay the price by the due date, Media €hatl be entitled to invoice, in addition to thediced
amounts, a contractual penalty for each day ofydelahe amount of 0.1% of the owed amount, and the
Customer undertakes to pay it.

2) Media Club may request the payment of the priceotgefthe first broadcasting of a commercial
communication. The Customer acknowledges that ME&tlia requires the payment of the price before the
first broadcasting, in particular for Customers whace ordering the broadcasting of a commercial
communication with Media Club for the first time

3) Direct payments from abroad shall be paid in frexgvertible currency converted according to tHecial
exchange rate of the Czech National Bank on theievdate. Bank fees arising from the transfergoéad
payments from abroad shall be paid solely by thet@uer and shall be charged to the Customer.

4) The Customer shall lodge a potential complaint mdigg the proper broadcasting of a commercial
communication within one month from the deliverytbé invoice for the relevant Advertising Campaign,
and to specify the claimed defects of the fulfilmartherwise, the claim for fulfilment defects dhakpire.

If no record of the relevant part of the broadcaptis available, evidence of the broadcasting shell
considered a specification in the confirmed daitgaulcasting plan of the Broadcaster. In the evéra o
justified claim, the Customer’s claim shall be prentially resolved by the provision of substitute
performance.

VII. SPECIAL PROVISIONS FOR SPONSORING

1) A prerequisite for accepting an order of the Cugtomelating to sponsoring is that the order inctude
specifications of the Media Club TV Channel, speaiion of the exact name and surname of the
individual, or name of the legal entity that is gponsor, and, if Media Club requests so, a gragpiabol
(logo) or trademarks of the sponsor or its servigesducts or other performances or of anotheratbje
which is to be promoted within the sponsoring. Aerpguisite for accepting an order shall also be the
specification of additional data mandatorily reqdirby law; as of the effective date of these Conaiakr
Terms, such data is the main line of businessesponsor of the channel.

VIIl. SPECIAL PROVISIONS FOR PRODUCT PLACEMENT

1) Product placement in a show broadcast on an Meldia T/ Channel shall only be possible on the basis
concluding a written contract.
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2)

3)

4)

5)

6)

7)

The Customer acknowledges that pursuant to thegwoms of section 53a (2a) of ARTB the content Hred
inclusion period in broadcasting of shows with protdplacement must not be influenced so as to tatffec
editorial responsibility and independence of therafor of the television broadcasting, and, thegsfthat

the final decision on the deployment of a show dodn of product placement shall be up to the
Broadcaster. The Customer acknowledges that thed8ester may change its decision regarding the
deployment and form of product placement, and shah a change shall not affect the conditions agree

in the contract on product placement. Media Cludlshform the Customer about such a change by ik-ma
The Broadcaster shall be entitled not to broadeashow, and in such a case Media Club shall not be
entitled to the agreed remuneration. For theseqaa&f not broadcasting a show means that the showet i
broadcast within the period of 6 months of the dditelanned deployment set out by the Broadcaster

Upon the Customer’s written request Media Club magnge for the Customer to watch a recording ef th
programme at a time set by the Broadcaster antle@Bitoadcaster’s premises or may sent the Custtiraer
recording of the programme.

The Customer may refuse in writing the form of proidplacement in the show — within 3 hours after th
projection time determined by the Broadcaster dhiwithree hours after the premiere broadcastef th
projection is not enabled or the recording is reltvéred — if the form of the product placementtcadicts
the written contract. If the Customer does not davithin the period specified in the previous sente it
shall be assumed that the Customer agrees witfotheof product placement. The Customer shall pay o
reimburse to the relevant Broadcaster for the dbsteurs in relation to its potential responsiyilarising
from the legal regulations regarding televisiondatoasting or advertising. If the Customer legitiehat
rejects the form of product placement in the shitw, Broadcaster shall be entitled to broadcasslhiosv,
but the Customer shall be under no obligation atingrto the preceding sentence, or be obliged o pa
Media Club the agreed price of product placement.

The Customer acknowledges that all rights and abbgs of a provider of television broadcasting and
provider of audio-visual media services upon retjpassuant to the legal regulations governing tlersas
apply to the show and natification of product plaeat.

The Customer declares and guarantees that inael&i what is to be incorporated within the product
placement in the show (i.e. in particular the piidor trademark and their form of presentationk th
Customer has acquired and settled all permissionpdrticular personality rights, copyrights andhtis
relating to copyright and rights to any intelledtpeoperty) necessary for the Broadcaster, or i@ tharty
that derives its rights from the Broadcaster, todde to use the show without material, time-based,
territorial, quantitative or any other restrictiorffree hand”). The Customer shall assign all such
permissions to the relevant Media Club channeluging permission for further assignment or prawisof
such permission to the relevant Broadcaster.

The product intended for placement and all othezudments relating thereto shall be submitted by the
Customer to the place of recording sufficientlyaitivance, and at the Customer’s own cost. If igieed
that Media Club shall be obliged to return a pradarcdocuments to the Customer, the Customer Sieall
obliged to take them back at the place of recording at a time according to the dispositions of ed
Club, or of a person designated by Media Club. Meglub shall be responsible for returning prodactd
documents in the condition in which it receivedntheaking into consideration normal wear and thamwe
arising from the agreed method of use.

IX. JOINT AND CLOSING PROVISIONS

1)

Media Club may terminate the broadcasting of mroercial communication and terminate a contradh wit
immediate effect upon the delivery of a notice, if

- The Customer was obliged to pay the price in adeara does not prove the payment of the price at
least 3 business days before the date when theldasting of the commercial communication was to be
begun,

- The Customer is in delay with the fulfiiment of mations for monetary fulfilment for longer than 9
days,

- The Customer substantially breaches the contract,

- The Customer has failed to correct a minor bredcth® contract by the deadline set out by Media
Club, despite being asked to do so by Media Club.
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2)

3)

4)

5)

6)

7

8)

9)

10)

11)

12)

13)

The legal provisions on the possibility to withdrdwm the contract shall remain unaffected by the
previous provision. In the event of premature teation or cancellation of the contract in a mararéing
from the previous paragraph or this paragraph,Ghstomer shall pay to Media Club the price of the
provided fulfilment, as well as a contractual pgnal the amount of the remaining part of the prid¢ehe
agreed fulfilment.

The Customer shall be entitled to withdraw fronbaatuded contract on the broadcasting of a commlerci
communication before the commencement of fulfilméwever, before doing so the Customer shall pay
Media Club compensation in the amount of the tgwate according to the relevant contract on the
broadcasting of a commercial communication. Suelitkedrawal from the contract must be in writing.

The obligations of Media Club toward the Customssiag from a contract on the broadcasting of a
commercial communication on Media Club TV Chanmeéans only the obligations expressly contractually
established. In the event of a dispute about tisence of other obligations, it shall be considett®at no
other obligations exist for Media Club except thdiset are specified in the contract. Pursuant tiice
1757 (2) of CC, Media Club shall be entitled to foan the content of the contract. Confirmation bft
content of the contract by the Customer has nd kffgct pursuant to section 1757 (2) of CC.

Unless specified otherwise in the contract or theesmmercial Terms, the arrangements on a contriactua
penalty shall not affect the right to damages (idiig lost profit) in the full amount. Damages $laddo be
considered to be additional costs associated wghwithdrawal of a commercial communication in the
event of the premature termination or cancellatibthe contract.

Media Club shall be liable to the Customer for ptitd damage that it causes. Unless otherwise dgree
Media Club shall be liable to the Customer for dgenanly up to the amount of the price for a comiiaérc
communication that was not broadcast and was paidyfthe Customer.

Media Club shall not be responsible for a breacklaay in the fulfilment of obligations pursuant ttee
contract on the broadcasting of a commercial comecation on Media Club TV Channels caused by events
beyond its control or the control of the Broadcgstey. rebellion, civil unrest, war or military egtions, a
state of emergency, extraordinary measures of gtateer, any acts or omissions on the part of the
government or any other state authority or publitharity, unfavourable weather conditions, failuads
communication services, technical broadcastingifad that it did not cause, failures or lack ot#leity,

the need to comply with legal regulations or lidgagsterms (providing of broadcasting time by state
authorities, providing information to the publidjsputes between employees and employers or oteats
beyond the control of Media Club or the Broadcaster

By concluding a contract on broadcasting commemighmunications, each Contracting Party confirms
that it has read these Commercial Terms, is famiigdh them and agrees with them, and that it will
comply with them. These Commercial Terms include Trechnical Conditions and the Price List. The
Contracting Parties agree that the provisions ctiges 1799-1800 of CC shall not apply to the cacttral
relationships regulated by these Commercial Terms.

Unless specified otherwise in the contract on theaticasting of a commercial communication, for
technical reasons these Commercial Terms shalb@attached to the contract as an annex, but tleegyra
integral part thereof.

Unless specified otherwise in these Commercial Bethe contract on the broadcasting of a commercial
communication on Media Club TV Channels may only dmended and supplemented via a written
agreement.

Handwriting, crossing out or other amendments t® tbxt of the Commercial Contract or contract
(including all parts thereof, such as the CommérEams, Price List, etc.) may only be made unther t
condition of their written acceptance by both Remtialong with a specification of the date when the
amendment was made and must contain the valid tsiggsaof the representatives of both Contracting
Parties for such an amendment. Other amendmettie text shall be disregarded.

Notifications of Media Club addressed to the Cugiomust at least be in the form of an email message
unless stipulated otherwise by the contract oret@@smmercial Terms.

The invalidity of an individual arrangement of tloentract on the broadcasting of a commercial
communication shall not establish the invalidity thie contract as a whole. The Contracting Parties
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undertake to replace any potentially invalid aremgnts with valid arrangements that correspondess b
as possible to the content and purpose of thenaligirrangement.

14) These Commercial Terms have been written in thelClenguage.

15) Provisions and parts of paragraphs written indgakhall become effective on the date when Act No.
89/2012 Caoll., Civil Code, comes into effect.

16) All relationships that are not regulated by thesems shall be governed by Act No. 513/1991 Caoll.,
Commercial Code, and by other legal regulationthefCzech Republic, excluding conflict of law rutefs
private international law. If an international ekemt is present, the Contracting Parties agree, neghrd to
disputes arising from contracts on the broadcastingpmmercial communications, or in relation tega
contracts, including disputes about their validityconsequences of invalidity, on the exclusivésgliction
of the courts of the Czech Republic. The localvate court shall be the court in whose district Me@lub
has its registered office.

17) These Commercial Terms shall become effective an date they are signed and shall apply to the
commercial communications that are to be broadweginning on 1/10/2016.

In Prague, on 30/9/2016

Media Club, spol. sr. 0. Media Club, spol. sr. 0.
Ing. Marek Singer, Executive Officer Ing. PetbBiik, Executive Officer
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